Posting # E20-67

b
COMMUNITY LIVING =

Toronto

JOB OPPORTUNITY

POSITION: TEMPORARYPUBLIC RELATIONS & MARKETING SPECIALIST
(Expecteddurationof up to two years)

REGION: Corporate

HOURS OF WORK: 37.5perweek

Community Living Toronto, one of the largest agencies of its kind in North America, is a dynamic innovative organization committed
to a vision of promoting a welcoming community. As a leader in the field, Community Living Toronto offers supports to over 6,000
individuals within an intellectual disability as well as support to their families, including residential and day support, assistance with
employment, community support, early childhood services and respite.

QUALIFICATIONS:

Bachelor'sDegreeor CollegeDiplomain Digital Media, CommunicationsPublic RelationsandMarketingor relatedfield. 3 - 5 yearsof
progressiveexperiencén managingelationshipgelatedto marketingprojects,writing andmanagingmarketingplans,projectmanagementVeb
design/writing,socialmedia,photo-editinganddesktoppublishingrequired.Softwareanddigital mediaskills (i.e., Word, Excel, PowerPointpbasic
graphicdesignwebsitessocialmedia,GoogleAnalytics, MailChimp). Excellentwriting/editing skills andstrongsensdor design.Ability to work
asateamandwork well with otherswho havevaryingskill sets.Excellentjudgmentandunderstandingf political landscapevithin the Disability
Servicessector Ability to setandachievegoalsindependentlyAbility to establishrespectfukelationshipwith peoplewho havea developmental
disability, which fosterstheir uniquenesgiignity, rights,andwell-being.

JOB SUMMARY:

Underthedirectionof the Public RelationsandMarketingManagerthe Public RelationsandMarketing Specialisis responsibldor the
developmenandexecutionof the MyDirectPlanmarketingstrategy. Coordinategndsteerghe marketingplanfor MyDirectPlanin accordance
with theorganization’sorandingguidelineswith a primary objectiveof increasinghe numberof registeredisers.

RESPONSIBILITIES:

« Maintainsandpromoteshe MyDirectPlanbrandandmarketingplan; attendseventsandmeetinggelatedto MyDirectPlan.

« Writes, coordinatesandconsultson the designof all marketingmaterialsfor, MyDirectPlan.

« Createandexecutesventstrategy.

 CoordinatedvlyDirectPlanssocialmediapresence.

« Contributego improvementandprocessesgelatedto traffic, conversionsandcontent.

« Providessocialmediacoverageatvariouseventsasdirected.

« Establishtrackandanalyzemarketingmetricsto understandiserbehaviour.

« Createanddeploysurveys.

« Supportsnarketingof variousprogramsandservicesof CommunityLiving Toronto,specificallyrelatedto fundraisingandother
revenuegeneratingactivities.

« Providessupportat CommunityLiving Torontoevents.

« AttendsDisability Sectorconferencesndevents.

Click APPLY and attach an up to date Cover Letter and Resume.
| APPLY |

PLEASE QUOTE JOB POSTING # IN THE SUBJECT LINE

‘When required, accommodations for disabilities will be provided, on request.
By submitting your application, you confirm that the information included is accurate and true. Misrepresentation or omission of facts in
connection with your application may be sufficient cause for dismissal.

We thank everyone for their interest in Community Living Toronto; however only applicants with the necessary qualifications, experience and education will be contacted for
an interview.
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