
JOB OPPORTUNITY 

Posting # 

_____ 
PLEASE QUOTE JOB POSTING # IN THE  SUBJECT LINE 

When required, accommodations for disabilities will be provided, on request.
By submitting your application, you confirm that the information included is accurate and true. Misrepresentation or omission of facts in 

connection with your application may be sufficient cause for dismissal.  

We thank everyone for their interest in Community Living Toronto; however only applicants with the necessary qualifications, experience and education will be contacted for 
an interview. 

Click APPLY and attach an up to date Cover Letter and Resume. 

POSITION:    

REGION:

HOURS OF WORK:

Community Living Toronto, one of the largest agencies of its kind in North America, is a dynamic innovative organization committed to a vision of 
promoting a welcoming community.  As a leader in the field, Community Living Toronto offers supports to over 6,000 individuals within an 
intellectual disability as well as support to their families, including residential and day support, assistance with employment, community support, 
early childhood services and respite.

QUALIFICATIONS:

JOB SUMMARY:

RESPONSIBILITIES:

ashley.lawrence
Rectangle

mailto:careers@cltoronto.ca

	Untitled

	Posting: E22-219
	Qualifications: University Degree or College Diploma in Business, Digital Media, Communications or related field. Certified Product Owner certification would be required. Building and deploying digital initiatives across mobile, tablet & desktop within multiple industries such as financial services and E-Commerce. Minimum of 5-7 years of related experience in senior level roles in the digital customer service field. Experience working in cross-functional teams. Experience in social media and software support including training and marketing of a software as a service. Awareness and experience in the developmental services sector is an asset. Ability to translate strategy, market trends, and customer needs into requirements and integrated, deployable feature sets. Knowledge of digital products and production ownership. Agile, mobile, web, UX, Testing, QA, UAT. In-depth experience in product strategy, and business case management. Able to work collaboratively, develop solid relationships, manage differences and influence change. Be capable of decision making and influence that can drive decisions with executives, stakeholders and cross-functional teams. Ability to clearly communicate complex ideas in a manner that is easily understood by end users. Ability to manage and lead the team to push solutions forward. Ability to deal with ambiguity, and be flexible and adaptive to change. In-depth knowledge of digital technology user interfaces, UX design practices, usability testing and digital analytics. Ability to examine complex issues from different perspectives, manage and maintain partner relationships, and influence others. Ability to establish respectful relationships with people who have a developmental disability, which fosters their uniqueness, dignity, rights, and well-being. Ability to gather and analyze data, monitor/audit. Ability to facilitate problem solving and collaboration on an individual/family level as well as on a team or organizational/multi-organizational level. Proficient skills using social media channels and cloud-based software services in order to provide support to related applications. Intermediate to Advanced knowledge and experience with Microsoft Office Products. Driver’s License is an asset.Candidates must pass a medical and be free of contagious disease in accordance with applicable regulatory requirements and maintain appropriate immunizations, including providing proof of full vaccination against COVID-19 (including any recommended boosters/additional doses), subject to required human rights accommodation.  Should a candidate be unable to vaccinate for bona fide human rights related reasons as protected by the Ontario Human Rights Code, Community Living Toronto will assess whether or not accommodation is possible without undue hardship based on the obligations of this position.
	Job Summary: The Digital Product Owner reports to the Manager, Digital Products and oversees the development and enhancement of digital products.   The role is responsible for maximizing the value of the product by working closely with business stakeholders, governance and control partners and various technology and delivery teams to meet business and customers’ needs.  The position will help determine the overall vision of products, play a key role through agile approaches to development including User Story, backlog and prioritization of stories.  The Digital Product Owner will ensure that stakeholders of the digital products are informed and engaged within the digital suite. It is an expectation that this role will also have an active presence in all social media environments related to the suite to help promote the products as well as engage in relationship management with stakeholders. 
	Responsibilities: • Collaborates with prospective customers and other teams to understand and anticipate their needs.• Ensures execution is aligned to defined strategic vision, goals and initiatives.• Leads within the entire Agile development to deploy life cycle; including but not limited to the management and ownership of Epics/Features/User Stories, Backlog   and Prioritization, Testing, QA, UAT and Prioritization.• Ensures regular communication with other Product Owners/Managers to understand and influence product strategy and road maps, aggregate and conceive ideas for   enhancing product performance and achieving product success/KPIs.• Provides performance reports as required including the development, maintenance, and distribution of reports to all parties when required.• Supports the orientation and effective on-boarding of new service providers (orientation materials, participate in orientation sessions, mentoring relationships).• Actively participates in the development of all services and processes and their integration to the digital suite.• Promotes and sets forth a strong public profile while serving as a spokesperson for CLTO.• Exhibits a thorough awareness and understanding of CLTO’s public profile and materials associated with the digital products.• Immediately reports to the Manager any information which may have a bearing on the good reputation of CLTO or brand.• Monitors trends and progress in order to make recommendations and support development of future enhancements.• Exhibits respect for the people we support, their individual rights and their right to strict confidentiality.• Answers inquiries for project staff on items related to the project.• Other duties as assigned.Key Relationships:• Community Partners: Actively supports service providers regarding marketing, onboarding, training, and other stakeholder needs.• Project Teams: Act as a team lead for projects and product development.• Staff (internal/external): Provides ongoing support, sharing best practices, advice and guidance.• Software Vendors/Marketing Suppliers: Exchanges information regarding product enhancement lifecycles; provides reviews and evaluations; handles dispute   resolution.
	Position: DIGITAL PRODUCT OWNER
	Region: [All Regions]
	APPLY2: 
	Hours: 37.5 per week


