COMMUNITY L|V|NG"‘A Posting # E22-220
Toronto JOB OPPORTUN'TY

POSITION: Digital ProductdMarketingandCommunication$Specialist
REGION: Corporate

HOURS OF WORK: 37.5perweek

Community Living Toronto, one of the largest agencies of its kind in North America, is a dynamic innovative organization committed to a vision of
promoting a welcoming community. As a leader in the field, Community Living Toronto offers supports to over 6,000 individuals within an intellectual
disability as well as support to their families, including residential and day support, assistance with employment, community support, early childhood
services and respite.

QUALIFICATIONS:

Diplomaor undergraduatdegreepreferablyin marketing digital media,businessnd/orcommunicationsMinimum 3-5 yearsof experiencevriting andmanaging
marketingplans,projectmanagement)Veb design/writing,socialmedia,photo-editinganddesktoppublishingrequired Digital marketing/advertisingsocialmedia
marketing graphicdesign,nboundmarketing SEO,influencermarketing,GoogleAnalytics or otherrelatedtraininganassetExperiencecraftinga variety of
professionatiocumentsncluding,but notlimited to, reports surveysweb, email,andsocialmediacontent.Softwareanddigital mediaskills (i.e., Word, Excel,
PowerPointgraphicdesign websitessocialmedia).Knowledgeof currenttrendsin socialanddigital media.Ability to work with technicalteamsto extractthe
busineswyalueof a productor serviceandcommunicatet to bothtechnicalandnon-technicahudiencesAbility to work asateamandwork well with otherswho have
varyingskillsets.Excellentjudgmentandunderstandingf political landscapevithin the Disability Servicessector.Strong,writing, editing, proofreadingand
layout/desigrskills areessentialExcellentcustomerserviceskills - positiveandprofessionat with anability to build andmaintainrelationshipsPassiorfor digital
marketingandproficiencywith majorsocialmediaplatforms(Facebook|nstagram;TikTok, Twitter, YouTube,LinkedIn, etc.).Strongprojectmanagemergkills—
mustbeableto managemultiple projectsin afast-paceddeadline-driverenvironmentMust be a highly detail-orientedprganizedself-startewhois eagerto develop
professionallyProficiencywith videoandphotoeditingtools, digital mediaformats,andHTML. Ability to understandhistorical,current,andfuturetrendsin the
digital contentandsocialmediaspace Strongtime managemergkills with the ability to multitask. Teamplayer- willing to pitchin whenneededo helpontasksand
initiatives; enjoysworking in a collaborativeenvironment.

Candidatesnustpassa medicalandbefreeof contagiousliseasen accordancavith applicableregulatoryrequirementeindmaintainappropriatémmunizations,
including providing proof of full vaccinationagainstCOVID-19 (includinganyrecommendeboosters/additionaloses)subjectto requiredhumanrights
accommodation Shoulda candidatébe unableto vaccinatefor bonafide humanrightsrelatedreasonssprotectedy the OntarioHumanRightsCode,Community
Living Torontowill assessvhetheror notaccommodatiois possiblewithout unduehardshipbasedon the obligationsof this position.

JOB SUMMARY:

TheDigital ProductsMarketing& CommunicationSpecialists responsibldor the developmentimplementatiorandexecutionof the day-to-dayoperations
of CommunityLiving Toronto’sDigital ProductsTheincumbentwill beresponsibldor building, managingandpromotingthe CLTO brandin digital &
socialchannelsincludingthe establishmendf partnershipshrandassociationsandmutually beneficialrelationshipgor the purpose®f engagingwith new
audiencesindgeneratindeads.

RESPONSIBILITIES:

Marketing:

« Leadcampaigrplanning,developmenandexecutiongvaluatingall digital channelsncludingsearchdisplay,social,andvideoto meetcampaign
objectives.

« Worksalongsidedigital agenciego design,developandimplementprojectsfor release.

» Maintainsandpromoteshe brandandmarketingplan.

« Attendsconferencesgventsand meetingso promotethe brandwhererequired.

» Supportamarketingof variousprogramsproductsandservices.

« Engagewith audience®n varioussocialmediachannels.

» Writes, coordinatesandconsultson the designandcontentof all marketingmaterials.

« Supportamarketingof variousprogramsandservices.

» Conductgesearclandanalysisto understandargetaudiencesidentifiesandevaluate®pportunitiefor improvement.

« Createsandmaintainscentralcontentrepositoryof original stories graphicsandotherassetge.g.photos,videos)for useon socialmedia,email,andother
promotionalmaterial.

« Assistsin the productionof marketingcollateral webcastsemail campaignsyweb contentandsocialmediacampaigns.

» Researcheaswell ascoordinatesindgatherdnformationnecessaryo developpresentationgact sheetsandothermarketingcollateral.

« Providescampaigrreportingandanalysis highlighting successeandrecommendationfor future considerations.

WebsiteandSocialMedia, CommunicationsindPublic Relations:

* Supportghe planningandrelaunchof websiteprojects.

« Defineson-goingcontentcalendarsandplaylists.

* Planscreatesschedulesindpublishesocialmediacontent.

« Contributego improvementsandprocesseselatedto traffic, conversionsandcontent.

« Contributego the scopeof building conversationsvith developmenteam,projectmanagersigesigners otherdevelopers.

« Actively engage®n socialmediaandprovidessocialmediacoverageat events.

« Playsakey role in thecommunicationgffortsfor variouseventsjncludingthe developmenbf communicationglans,advertising printing, mediakits,
speechwriting, etc.

« Establishesindmaintainsrelationshipsvith variousmediaoutletsacrossToronto.

Click APPLY and attach an up to date Cover Letter and Resume.
| APPLY |

PLEASE QUOTE JOB POSTING # IN THE SUBJECT LINE

‘When required, accommodations for disabilities will be provided, on request.
By submitting your application, you confirm that the information included is accurate and true. Misrepresentation or omission of facts in
connection with your application may be sufficient cause for dismissal.

We thank everyone for their interest in Community Living Toronto; however only applicants with the necessary qualifications, experience and education will be contacted for
an interview.
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• Lead campaign planning, development and execution, evaluating all digital channels including search, display, social, and video to meet campaign 
  objectives.
• Works alongside digital agencies to design, develop and implement projects for release.
• Maintains and promotes the brand and marketing plan.
• Attends conferences, events and  meetings to promote the brand where required.
• Supports marketing of various programs, products and services.
• Engages with audiences on various social media channels.
• Writes, coordinates, and consults on the design and content of all marketing materials.
• Supports marketing of various programs and services.
• Conducts research and analysis to understand target audiences; identifies and evaluates opportunities for improvement.
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• Defines on-going content calendars and playlists.
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• Contributes to improvements and processes related to traffic, conversions, and content.
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