
JOB OPPORTUNITY 

Posting # 

_____ 
PLEASE QUOTE JOB POSTING # IN THE  SUBJECT LINE 

When required, accommodations for disabilities will be provided, on request.
By submitting your application, you confirm that the information included is accurate and true. Misrepresentation or omission of facts in 

connection with your application may be sufficient cause for dismissal.  

We thank everyone for their interest in Community Living Toronto; however only applicants with the necessary qualifications, experience and education will be contacted for 
an interview. 

Click APPLY and attach an up to date Cover Letter and Resume. 

POSITION:    

REGION:

HOURS OF WORK:

Community Living Toronto, one of the largest agencies of its kind in North America, is a dynamic innovative organization committed to a vision of 
promoting a welcoming community.  As a leader in the field, Community Living Toronto offers supports to over 6,000 individuals within an intellectual 
disability as well as support to their families, including residential and day support, assistance with employment, community support, early childhood 
services and respite.

QUALIFICATIONS:

JOB SUMMARY:

RESPONSIBILITIES:

ashley.lawrence
Rectangle

mailto:careers@cltoronto.ca

	Untitled

	Posting: E22-220
	Qualifications: Diploma or undergraduate degree, preferably in marketing, digital media, business and/or communications. Minimum 3-5 years of experience writing and managing marketing plans, project management, Web design/writing, social media, photo-editing and desktop publishing required. Digital marketing/advertising, social media marketing, graphic design, inbound marketing, SEO, influencer marketing, Google Analytics or other related training an asset. Experience crafting a variety of professional documents including, but not limited to, reports, surveys, web, email, and social media content. Software and digital media skills (i.e., Word, Excel, PowerPoint, graphic design, websites, social media). Knowledge of current trends in social and digital media. Ability to work with technical teams to extract the business value of a product or service and communicate it to both technical and non-technical audiences. Ability to work as a team and work well with others who have varying skillsets. Excellent judgment and understanding of political landscape within the Disability Services sector. Strong, writing, editing, proofreading, and layout/design skills are essential. Excellent customer service skills - positive and professional - with an ability to build and maintain relationships. Passion for digital marketing and proficiency with major social media platforms (Facebook, Instagram, TikTok, Twitter, YouTube, LinkedIn, etc.). Strong project management skills—must be able to manage multiple projects in a fast-paced, deadline-driven environment. Must be a highly detail-oriented, organized, self-starter who is eager to develop professionally. Proficiency with video and photo editing tools, digital media formats, and HTML. Ability to understand historical, current, and future trends in the digital content and social media space. Strong time management skills with the ability to multitask. Team player - willing to pitch in when needed to help on tasks and initiatives; enjoys working in a collaborative environment.Candidates must pass a medical and be free of contagious disease in accordance with applicable regulatory requirements and maintain appropriate immunizations, including providing proof of full vaccination against COVID-19 (including any recommended boosters/additional doses), subject to required human rights accommodation.  Should a candidate be unable to vaccinate for bona fide human rights related reasons as protected by the Ontario Human Rights Code, Community Living Toronto will assess whether or not accommodation is possible without undue hardship based on the obligations of this position.
	Job Summary: The Digital Products Marketing & Communications Specialist is responsible for the development, implementation and execution of the day-to-day operations of Community Living Toronto’s Digital Products. The incumbent will be responsible for building, managing and promoting the CLTO brand in digital & social channels, including the establishment of partnerships, brand associations, and mutually beneficial relationships for the purposes of engaging with new audiences and generating leads. 
	Responsibilities: Marketing:• Lead campaign planning, development and execution, evaluating all digital channels including search, display, social, and video to meet campaign   objectives.• Works alongside digital agencies to design, develop and implement projects for release.• Maintains and promotes the brand and marketing plan.• Attends conferences, events and  meetings to promote the brand where required.• Supports marketing of various programs, products and services.• Engages with audiences on various social media channels.• Writes, coordinates, and consults on the design and content of all marketing materials.• Supports marketing of various programs and services.• Conducts research and analysis to understand target audiences; identifies and evaluates opportunities for improvement.• Creates and maintains central content repository of original stories, graphics and other assets (e.g. photos, videos) for use on social media, email, and other   promotional material.• Assists in the production of marketing collateral, webcasts, email campaigns, web content and social media campaigns.• Researches as well as coordinates and gathers information necessary to develop presentations, fact sheets, and other marketing collateral.• Provides campaign reporting and analysis, highlighting successes and recommendations for future considerations.Website and Social Media, Communications and Public Relations:• Supports the planning and relaunch of website projects.• Defines on-going content calendars and playlists.• Plans, creates, schedules and publishes social media content.• Contributes to improvements and processes related to traffic, conversions, and content.• Contributes to the scope of building conversations with development team, project managers, designers & other developers.• Actively engages on social media and provides social media coverage at events.• Plays a key role in the communications efforts for various events, including the development of communications plans, advertising, printing, media kits,   speech writing, etc.• Establishes and maintains relationships with various media outlets across Toronto.
	Position: Digital Products Marketing and Communications Specialist
	Region: [Corporate]
	APPLY2: 
	Hours: 37.5 per week


