
JOB OPPORTUNITY 

Posting # 

_____ 
PLEASE QUOTE JOB POSTING # IN THE  SUBJECT LINE 

When required, accommodations for disabilities will be provided, on request.
By submitting your application, you confirm that the information included is accurate and true. Misrepresentation or omission of facts in 

connection with your application may be sufficient cause for dismissal.  

We thank everyone for their interest in Community Living Toronto; however only applicants with the necessary qualifications, experience and education will be contacted for 
an interview. 

Click APPLY and attach an up to date Cover Letter and Resume. 

POSITION: 

REGION:

HOURS OF WORK:

Community Living Toronto, one of the largest agencies of its kind in North America, is a dynamic innovative organization committed to a vision of 
promoting a welcoming community.  As a leader in the field, Community Living Toronto offers supports to over 6,000 individuals within an 
intellectual disability as well as support to their families, including residential and day support, assistance with employment, community support, 
early childhood services and respite.

QUALIFICATIONS:

JOB SUMMARY:

RESPONSIBILITIES:

ashley.lawrence
Rectangle

mailto:careers@cltoronto.ca

	Untitled

	Posting: E22-346
	Qualifications: Bachelor’s degree in Communications, Public Relations, Journalism or related field. Accreditation from the Canadian Public Relations Society or International Association of Business Communicators is considered an asset. Minimum of 5 – 7 years' progressive experience leading communication and engagement initiatives. 3-4 years of managerial or supervisory experience. Bilingualism is an asset. Comprehensive knowledge and experience in brand and event management, media relations, public relations, community and digital engagement, and social media. Proven track record of conceptualizing and delivering impactful traditional and new media outreach activities and campaigns. Able to foster strong communication with internal teams and donors while establishing and maintaining a strong public profile as spokesperson for the Association. Knowledge of Adobe Creative Suite – Photoshop, Illustrator, and InDesign. Ability to function as a leader, mentor and support to staff and volunteers. Exhibits a thorough awareness and understanding of the Association public profile and materials associated with it. Ability to interact in a positive manner with team members, board members, committee members, donors and the community, utilizing tact, diplomacy and compromise.
Candidates must pass a medical and be free of contagious disease in accordance with applicable regulatory requirements and maintain appropriate immunizations, including providing proof of full vaccination against COVID-19 (including any recommended boosters/additional doses), subject to required human rights accommodation.  Should a candidate be unable to vaccinate for bona fide human rights related reasons as protected by the Ontario Human Rights Code, Community Living Toronto will assess whether or not accommodation is possible without undue hardship based on the obligations of this position.
	Job Summary: The Manager, Strategic Communications and Engagement is part of the Strategic Communications and Stakeholder Relations team and is responsible for managing community and digital engagement, public relations, events management, graphics designing, and the visual communications needs of Community Living Toronto as a whole, and various programs and initiatives of the organization. The Manager directly supports the implementation of department strategic and operational plans aligned to the organization’s strategic directions.
	Responsibilities: DEPARTMENTAL AND LEADERSHIP RESPONSIBILITIES:
• Supervises Digital Engagement and Communications staff.
• Provides leadership, support and training to staff, volunteers and donors in order to ensure the effective, continuous and safe operation of the Association’s communications and engagement activities.
• Works closely with the Director of Strategic Communications and Stakeholder Relations to develop and implement an annual plan that identifies overall department goal that support the strategic initiatives of the Association.
• Establishes annual strategic plans including operating budgets and then oversees the activities of the Strategic Communications and Engagement department and all related activities within approved spending levels and established targets.
BRANDING AND MESSAGING:
• Works with Community Living Toronto’s Leadership Council to identify, communicate and incorporate the Community Living Toronto brand and vision into all 
  public facing spaces and documents. Ensures this branding establishes Community Living Toronto as an expert in the field through communications and engagement 
  activities by acting as a resource and advisor on brand and reputation management.
COMMUNITY AND DIGITAL ENGAGEMENT:
• Oversees the development of the Community Living Toronto website to ensure it is an accessible and useful tool for Community staff, families, and volunteers.
• Works with the Communications Coordinator, web steering committee and IT to develop the functionality of the corporate website and embed into CLT daily business.
• Monitors and reports on web analytics to determine trends and feedback for the purposes of continuous improvement.
• Develops and implements a social media plan to advance brand identity of the organization and increasing awareness of its programs and activities.
• Manages the creation and messaging of digital and print assets including report and document design, video statements, photo gallery, animations, podcasts, etc.
• Approves final design, messaging and printing of all outward facing print or video materials for Community Living Toronto ensuring that they are in accordance with 
  Community Living Toronto branding and messaging guidelines including brochures, direct marketing packages, program and event material, etc.
PUBLIC RELATIONS (Public Relations, Media Relations, Event Management):
• Represents Community Living Toronto and actively participate in public awareness initiatives created by sector partner; and establishes Community Living Toronto as a leader in the developmental services’ sector.
• Develops relationships with key media; as well as be the contact in all media inquiries, interview requests and initiatives.
• Works with Director of Strategic Communications and Stakeholder Relations, Leadership Council and Executive Office to identify appropriate media spokespersons as necessary.
• Establishes Community Living Toronto as media go-to by creating and managing a media communications plan.
• Coordinates interviews and spokespersons to media inquiries.
• Assists the Director of Strategic Communications and Stakeholder Relations in facilitating community events.
	Position: Manager, Strategic Communications and Engagement

	Region: [Corporate]
	APPLY2: 
	Hours: 37.5 per week


